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 Contributions          Status  
1. In order to help schools keep abreast of what documents, 

directives and information are being posted to our Title IV 
Information for Financial Aid Professionals (IFAP) website, 
we want to work on increasing the number of FAAs by 50% 
who are using the IFAP subscribe features.  Current volume 
as of 8/31/01 = 1,008.    Enrolling in ‘subscribe’ enables the 
FAA (or staff members) to get a 48 hour or weekly email 
listing all documents that were posted during that period..  We 
will review the number of active users on or about the 8th of 
each month. All Customer Service Representatives will be 
responsible for getting the word out to folks who call into our 
center.  Marcello Rojtman will obtain this number each month 
from the Accenture report and provide it to Michaelyn 
Milidantri and Lois Curtis. Lois will track our progress by 
updating a line graph each month and Michaelyn will report it 
back to the CSCC staff.    This new routine should allow 
FAAs to be better informed and will improve customer 
satisfaction.  It may ultimately cut down on the volume of 
calls received.    (CSRs need refresher training and script.) 
Completion date – end of FY 02. 

 
2. One of the common complaints received is, “It takes too long 

to get an answer to a question.”  All CSRs will reestablish our 
commitment to ensuring that all inquires are answered within 
3 days and will follow up on inquiries that need further 
research.   

� We may also implement some additional screening 
procedures to insure that inquiries are routed to the 
best place. 

� We will implement some weekly or twice weekly 
brainstorming centers where staff can mentor and 
assist each other with inquiries.   

� The team leaders (T. McClain and J. Faucett) will 
review the number of outstanding emails on a 
weekly basis and will ensure that the number of 



aging inquiries that remain open and unanswered is 
reduced 

Ultimately this will improve customer satisfaction. 
Consequently there could be a reduction in the number 
of complaints and a possible increase in the number of 
‘kudos.’  A cost savings may be realized as a result of 
the FAA not having to call back or shop around for an 
answer.  
*  Note, incoming calls do not fall into this specific 
task, due to the shear volume received and the manual 
intervention needed to track all calls.  This tracking 
will, however, be accomplished under Consistent 
Answers.   We will nevertheless strive to provide 
excellent customer service to our phone customers. 
Completion date – FY 02 

 
3. One of the findings from the ASCI poll was that FAAs still do 

not know whom to call when they have a question about our 
programs.  In an effort to improve in this area, we have 
implemented a multi-prong attack: 

• Ensure that each document posted to IFAP has information, 
which clearly indicates who to call for questions about that 
particular document.  IFAP team and Colleen Kennedy have 
the lead.   

• At each presentation/conference, provide information about 
the CSCC and the services we provide.  Any CSCC staff 
person giving presentations will be responsible for this. 

• Update our CSCC brochure to be used as a handout at 
conferences or to be included in the origination package for 
new institutions.  The result should be a reduction in the 
number of complaints about not knowing whom to call. A 
cost savings may be realized as a result of the FAA not 
having to call back or shop around for an answer.  
Michaelyn Milidantri will take the lead on this.  

• Continue bi-weekly conference calls with other call centers 
to develop a better working relationship and bring them into 
this delima and elicit their assistance in this regard.  



• We will let people know that they can use the Portal/IFAP 
feedback button to report their good or bad experiences. 

We should notice an increase in the ASCI customer service 
scores.  Completion date – end of FY 02.  
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